
HOW SEO FITS INTO YOUR 
2016 INBOUND MARKETING 
CAMPAIGNS

We will be starting at 2:00 pm ET.

Use the Question Pane in GoToWebinar to Ask Questions!

Question of the day

Use the hashtag #InboundLearning on Twitter1
2



@HubSpotAcademy

#InboundLearning



HubSpot - LinkedIn Ads Webinar
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can leverage LinkedIn paid media to drive leads and grow their business. 

HubSpot customers who trial the Ads Add-On 

get a $100 free LinkedIn credit.

Signup Here: http://hubs.ly/H01jMNp0

Topics: 
ǒ How should inbound marketers use LinkedIn
ǒ Driving leads with paid media in LinkedIn
ǒ Optimizing LinkedIn ads with HubSpot Ads 

October 28th, 2015

1pm EST

Duration: 60 minutes



Mark Kilens
@MarkKilens



Bill King
@inboundy
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1. Taking Our SEO Approach From 2006 to 2016 & Beyond

2. How to Get More Value From Future & Past Content Campaigns

3. Integrating Link Building Into Your Inbound (and why..)

4. Sprucing Up Your Keyword Approach

5. Google Algorithm Updates Since Last SEO Broadcast

6. Next Steps and Resources
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Taking Our SEO Approach From 
2006 to 2016 & Beyond
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A Common Misconception
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Where does this come from?

o Incorrect expectations

oA fundamental misunderstanding of modern day SEõs

o Underestimating just how much content there is today

o Google data mining journey across devices/platforms, 

artificial intelligence, evolution of technology.
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More importantly..

A lack empathy for all 

parties involved.
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When This Is Where SEO Starts & Stops

If this is where SEO starts & stops
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This Is Your Likely Result

This is your likely result
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80-90%
of all blog traffic comes from 
10-20% of the posts you publish

Jay Baer ðConvince & Convert

http://www.convinceandconvert.com/content-marketing/why-blog-posts-fail/
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The Keyword
seems to continue losing 
influence over time as Google 
becomes better & better at 
evaluating other factors

Marcus Tober ðsearchmetrics

https://moz.com/blog/searchmetrics -ranking-factors-2014


